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sight at Steiner Sports

By Tim Gray

——
——-

Inspirational quotes line the walls
of the Steiner Sports Marketing &
Memorabilia headquarters in New
Rochelle. Brandon Steinet, the
founder and chairman of the corpo-
ration enLoys his sports cliches.
They can be found all over these of-
fices_and his_admitted favorite,
“playing games is scrious busi

“ness,” serves him well. '

Playing games is serious busi-
ness, e;p;%ially when salm
sports-based com are
to exceed $25 miﬂiag;y this year.

Founded in 1987, Steiner Sports
is one of the fastest growing pro-
ducers of hand signed collectibles.
Last Sunday the Steiner headquar-
ters, in New Roc City, was host to
some Hall of Fame athletes who
were lending their signatures to
balls, helimets and jerseys. Former
Yankee, Dave Winfield, and mem-
bers of the 1969 World Champion
New Yotk Jets were on hand.

The idea for a sports marketing
and memorabilia company firet
bloomed for Steiner in the mid-

1980’s while he was an assistant

manager at the Hard Rock Cafe in
Manhattan, Growing tired of the
restaurant business, Steiner decid-
ed to take advantage of the contacts.
he had made while running the fa-
‘'mous eatery. He began m ap-
pearances for athletes Keith Her-
nandez and Lawrcnce Taylor.

But getting world class athletes
wasn’t always easy for Steiner,
They weren't knocking down his
doors in the beginning. “Jt was per-
petual travelling for eight years,”
said Steiner. "I went to every ap-
pearance. I acquired information on
every athlete: ‘Where they came
fram? What high school did they go
to? What diseases they have?”

The years on the toad hiave pald
off for Steiner. Today he books over ;
3,000 appearances a year using
more than 1,700 coaches and ath-
letes for motivational speaking,
slgnings, and corporate speaking
engagements.

The athletes who participate in
Steiner’s pro are household
names. Derek Jeter, Joe Frazier,
Mark Messier, and Whitey Ford are
among those with whom Steiner

Andrew
has worked. Steiner Sports has ex- Matt Snell (rear), a retired New
clusive dcals to create sports col- York Jet, slgns helmets at New
lectibles with the United States Ten- Roc City. .
nis Association, USA Soccer, Major

League Baseball, and the National 4y byt now has the advantage that

McKoy/Standard

Ho League comes with being part of a multina-
lectible sidc of his business ex- helped us expand and grow,” said
panding while the marketing end. the 41-year-old Stelner. “Now it’s
was going flat. That's about the time much easier getting into thege
he received an offer from Omnicom agencies.” : :
Group, a holding company thatspe-'  When Stelner moved their offices
clalizes in marketing and advertis- to New Rochelle last year, they had
ing. Three of the top 10 ilol;al ad- 40 or 50 employees. Today they
vertising agency networks in the have close to 65 and expect to have
world are part of Omnicom Group. 100 by the end of the year. “We've
Steiner still runs the company to- created local jobs,” said Steiner,
ahout eadquarters in New
Rochelle. at’s we took
25,000 sq. ft. in this building. We're
excited to be here.”

" “When we moved here we lost a

few employees,” said Cliff Savage,
executive vice president,
{o the relocation from Manhattan.
“But we have a good commitment,
there is a lot of latitude here and
that keens nannle interscted ”

.
s

Not long ago Steiner saw the col- ional conglomerate. “Omnicom th

~ The dffice atmosphere also keeps

§ . employees interested. On any giv-

en day they might come into work

and bump into Derek Jeter signing

autographs. Or it could be Smokin’
Joe Frazier telling stories by the wa-
ter cooler. And if they need a breals,
there are always the seven televi-
sions that are tuned to ESPN.
Steiner plans to continue ex-
panding his sports business in new
directions. Besides authentic mem-
orabilia the company has begun
making their own replicas. They
also have four fulltime picture
framers that complete orders in the
back warehouse. And he has just
completed his first book, “It's not
e game, it's the game plan.”
As Stelner darts through the of-
fice setting up meetings and going
over marketing plans, he hurries by
a piece of paper taped to the wall.
The quote on it reads: “It's not the
big that eat the small ... it's the fast
that eat the slow.”



